Web Activity 3. The War on Terrorism: Truth or Propaganda?
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	There is so much information (and misinformation) in the news today about the War on Terrorism, the War in Iraq, and terrorist attacks that it is hard to know what to believe. How can we tell if news is being reported objectively or if it is propaganda (any form of communication in support of national objectives designed to influence the opinions, emotions, attitudes, or behavior of any group in order to benefit the sponsor, either directly or indirectly
)?
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In this Web Activity, we'll discover the role of propaganda in international relations, especially warfare, and the various propaganda techniques employed to sway public opinion. Examples include:

· Name calling: attacking a person or group of people by labeling them in a derogatory way
· Glittering generalities: using phrases that have positive emotional appeal to the audience Testimonials: introducing as supporters those for whom the audience has respect or esteem 

· Just plain folks: suggesting neighborly intimacy 

· Slogans: using short phrases to short-circuit thinking and promote a particular action 

· Non-sequitur: drawing a conclusion that  does not follow from the premises 

· Appeal to prestige: suggesting that  the desired action will secure or maintain prestige 

· Repetition: repeating a statement so often that the audience begins to believe it  

· Wishful thinking: suggesting a proposition is true because the audience  wants it to be true 

· Inconceivability: suggesting a statement is false because the audience can't conceive of it
· Tabloid thinking: oversimplifying complex theories, etc. 

· Emotional terms: using terms that arouse feelings for or against something or someone 

· Rationalization: attributing an action to lofty motives
· Causal oversimplification: explaining that a complex event results from one or two causes, when in reality there are many causes
· Prejudice: appealing to the audience's narrow-minded or intolerant opinions
· Metaphor and Simile: using a metaphor (an implied comparison) or a simile (an explicit comparison with the connecting words "as" or "like") 

· Vagueness: leaving doubt about the meaning of particular words or phrases 


To accomplish this, we'll read and analyze reports of war-related issues found in U. S. and international news media in order to gain an understanding of how propaganda techniques work. 
to attribute (one's actions) to rational and creditable motives
We'll begin by gaining some historical perspective on the War on Terrorism and the War in Iraq:

· Legacy of the Persian Gulf War
http://www.washingtonpost.com/wp-srv/inatl/longterm/fogofwar/fogofwar.htm
· 9/11 Terrorist Attack 
http://www.washingtonpost.com/wp-srv/photo/attack/newyork/1.htm
· National Strategy for Combating Terrorism
http://www.cia.gov/terrorism/publications/Counter_Terrorism_Strategy.pdf 

Next, let's look at where are we now:


· Transcript: Bush Discusses War on Terrorism (10/06/05)
http://www.washingtonpost.com/wp-srv/politics/administration/bushtext_100605.html 

· The Whitehouse News 
http://www.whitehouse.gov/ 

· Will Peace Win? by Jonathan Schell, The Nation's Peace and Disarmament Correspondent, Fitzgerald Theater, Friends for a Non-Violent World, September 17th, 2005. Three parts:

· War in the 20th Century
http://www.fnvw.org/index.geni?mode=content&id=10067  

· Nonviolent People Power in the 20th Century
http://www.fnvw.org/index.geni?mode=content&id=10068 
· Nonviolence in the Founding and the Forwarding of the <<United States
http://www.fnvw.org/index.geni?mode=content&id=10069>> 
· State of the Union Address (2001)
http://www.whitehouse.gov/news/releases/2002/01/20020129-11.html#  
<<>>(This is the speech that Jonathan Schell discusses in his talk)
· Naval Post Graduate School Site on Terrorism
http://library.nps.navy.mil/home/terrorism.htm#iraq 
(This is an excellent bibliography on almost all issues related to the War on Terrorism)
Finally, we need to analyze what we read, see, and hear in the media. This sites offers valuable information about how to think critically about the media:

· Learn to think critically about the media.
http://peernet.lbpc.ca/edombrowski/media_criticism/02athinkingcrit.html 
Please try to focus on current news about war-related issues. The following topics have been in the news recently, but there are many other possibilities. If you have another topic in mind, email me for approval.
· Prison scandals (memo authorizing torture, Guantanamo Bay, Abu Ghraib, Bagram Airbase, UN directive to shut down Guantanamo Bay’s holding cells, Sec. Rumsfield's response to UN)

· NSA's domestic surveillance program (Republic opposition, ACLU suit)
· Iran's Nuclear Ambitions 
· Trial of Saddam Hussein
· Public opinion about the war (For latest polls, go to http://www.pollingreport.com/) 

· Selling the War (Rep. Dennis Kucinich’s Resolution of Inquiry regarding contracts the U.S. government has signed with the intent to "sell the war")

· Iraq prewar intelligence (Investigation of Senate Committee on Intelligence, Republican Policy Committee response)
· Is There a Civil War in Iraq: Sunnis v. Shiites 
· Political Fallout from the War in Iraq (Bush's ratings at an all time low – 35%. Can the Republicans recover in 2006 and 2008?)


After collecting  at least four perspectives on your topic involving propaganda (two from inside the United States and two from other countries), analyze the materials you collected by answering these questions:
1. What event inspired the propaganda? (Describe the event so that everyone in the class understands the context for the propaganda.)

2. What source of propaganda is being analyzed? (An article, a video clip, a sound clip, an advertisement, a photograph, a drawing, a painting, a poster, or something else?)

3. How was the message conveyed? (With written language, spoken language, music, another type of sound, one or more images, color, another type of illustration, or some other method?)

4. What medium was used to convey the message? (A book, magazine, newspaper, billboard, poster, film, CD, or audiotape? The U.S. mail or email? TV or radio? Or some other medium?)
5. Where did the message originate? (The White House, the Department of State, another government agency, a political party, an opposition group, enemy forces, or some other individual or group?)
6. Who was the target of the message? (The American people, Congress, church groups, allies, enemy forces, other individuals or groups?)
7. Summarize the main propaganda message it conveys. 
8. How was the propaganda intended to benefit the author? What opinions, emotions, attitudes, or behavior did the author hope to influence? 
9. Does the message attempt to manipulate the target with emotion, reason, or both? 
10. Can you identify the technique that was used? 
11. Describe how you think the manipulation worked? 
12. Do you know if the propaganda was successful? If so, give supporting evidence.
Prepare a presentation describing the event, discussing the various perspectives, and identifying the propaganda techniques that you discovered. It should include a list of references, using the appropriate MLA bibliographical formats. (Use EasyBib.com to create your entries.)

These news sources will help you find information on your topic from various perspectives. But you are not limited to these sources:
· The Whitehouse News (United States Government) 
http://www.whitehouse.gov/ 
· US Dept of Defense News
http://www.defenselink.mil/news/articles.html 

· Cable News Network (United States) 
http://www.cnn.com/ 
· United Nations News Center
http://www.un.org/apps/news/infocusRel.asp?infocusID=50&Body=Iraq&Body1=inspect  

· Nieman Watchdog (Nieman Foundation for Journalism at Harvard University)
http://niemanwatchdog.org/index.cfm 

· Iraq Daily (Iraq)
http://www.iraqdaily.com/  

· Electronic Iraq 
http://electroniciraq.net/news/ 
· British Broadcasting Company 
http://news.bbc.co.uk/ 
· Ha'aretz (Israel)
http://www.haaretzdaily.com/  

· Arabic News
http://www.arabicnews.com/ 
· Al-Ahram (Egypt)
http://weekly.ahram.org.eg/ 
· Arab News (Saudi Arabia) 
http://www.arabnews.com/ 
· Turkey Post (Turkey)
http://www.turkeypost.com/ 
· Al-Jazeera (Independent Arab)
http://www.aljazeerah.info/ 
· World News Network (news from around the world)
http://www.wn.com/ 
· NewsLink (news for around the U.S. and the world)
http://newslink.org/ 
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� � HYPERLINK "http://www.dtic.mil/doctrine/jel/doddict/data/p/04270.html" ��From the Department of Defense Dictionary of Military and Associated Terms� 


� � HYPERLINK "http://www.globaled.org/curriculum/cm4a.html" ��Adapted from International Conflict and the Media�





